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X 4N Google Ads New campaign ‘ Q search for a page or campaign B

B0 Dpisplay
Fix these errors to publish your campaign

& campaign settings
[ (@ save error: An error occurred. Please try again later.

& Budget and bidding

Campaign Review

@ Targeting
Publish campaign

@ ads
e
®Reiic Campaign name ’
Campaign type Display
Objective Website traffic
Goal Submit lead forms
Final URL

Campaign settings
Locations All countries and territories
Languages English
Campaign URL options Using URL tracking options

Start and end dates November 15, 2023 - Not set

Dynamic ads Business type: Other (custom option) No data feed
Content exclusions Sexually suggestive + 4 more
Ad schedule All day

Budget and bidding

Budget $800.00/day
@ Changes failed to save

@9l SIIC FCHZT 6 o7 T GB6 712G &l e, O @9 & oy WS o=
TP FACS B | FCHEZA (16 S T GIAST JeA:

> FCRER o7 K07 1 AT AT AT [CeR Sl Figel
A0 20F | @it 7Cs it Gifws I, (i Jim, @ifee, 1 =@y g

> TR 4R [4i5w: @ois wpres weis f[fen waea wieeeiE o
FICS A - D, Ty, fefGe, At =Ifoe FT3a |

> B 3 IR 7 e el @ 13079 s 3 Faenia aee
FAC biF, of fqdiae T4

> eEs W [ @16 T S afsveg Jten Wde afs fFea o e
@G O a1

> feere Wive: @+He oM amdq T30 o aFfre [eere fFhma w41
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QT T3y FFOT 700 FAR 27, @ole i+AR Rea=af 5] F9@ 92 w=if
(FATS 2IIE FISE AT FHCFIBAD PRI 20BR |

@97 SYCETS o0

@7fe SIeeT o fMeweas afea Yoo [t esem Te fofe e 1 s it 2,
i @ ST [Gioiq brErte b, G123 [FeAThe & o il Mte e ©f
QirEicE 4R 0o 207 | Reasqurel @t WMe «f e 5 ¢ I, [ @&
afs 3% A1 &fs 1000 aWtaa &) Biet F93 |

@951 SICTTR &1 A@f® = CPC (Cost Per Click), CPM (Cost Per Thousand
Impressions), ¥R CPA (Cost Per Acquisition) 1

» CPC (Cost Per Click): €3 TS, W (F96 9272 9L &M« FAE T4
T JRITFIA Do e {5 F46a7 1| BT Agers 75 [Keeoe <2
ooty fResioig &) I9ae 3T |
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> CPM (Cost Per Thousand Impressions): €2 (S, Wiy &fs qreng a9
RS @A & 9 eme F96E, @t AYFTe FS ArSATCT

T T IS 27 |
> CPA (Cost Per Acquisition): 92 WGt Wl @< eWiq FACIH T4 GFC

FRIFIIA A SIARG I @B [Me apiee 3@, @9 @36
o @ 1 (@I T 270l 1 @ff YRS Tent fofes Freigaeli aw

TS |

ORIT], &9e ST LT APAEF ACHO'C FPONLT I AT 21T | A @I
W Jen MR FACS ACET G2 @9 Sf SRR FoFE [eaie avq 93 |

Google AdSense SUIFTET GBS G (ST

@S ST WSS (oA F41 372 72 e @S afo Fore eif
AFCD O T IANCE AT @2 WTH SEIANID ([0S (A AL AF(0 @9
WFCT W AR 37 T A | SR, S AATE FEF0 2MCHCAT N
NIT FAC @, AT I TN, SHPNR0F 2ANGT G2 FIOAMS o7
IGRIERH

G SHFITT Cofd 2 (o0, AN @9leT ST TS A3 FAE |

QAT ST FTeEe Cofq, Aen [, f[Feae v, @32 pre &9 (316 @it
FACS AR | ORCl, WeETd FFIfe! A=A a9 oo [(fey e’
GGFS Toea AT |
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A ‘ New campaign o &

What's your main advertising goal?

t Get more calls v

Get more website sales or sign-ups

Get more visits to your physical location

m Get more brand awareness with video views

Are you a professional marketer? Switch to Expert Mode

9 Need help?
Call for free ad setup help at 1-855-738-7723 }
9am to 9pm ET, Mon - Fri ElChat with us

More help options

QN ST A4 @ISt =FoiEa o IEeE:

> Home Page (TR ¢o®&): @ S AN FICPIBCTH TR (WS
AT |

> Campaigns Tab (T2 BJI): G S AT AR FHAZA ST
(MRS AET G TG FICFBH Lofd FACO A |

> Keywords Tab (RPeTI€ BiiR): wieia fasei=its ey fese wifersl @2
AT RCEFA MRTS A |
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> Tools and Settings (Fe1 IR Gif6e): Y (A WA SFIST (TG,
fafere, @R Oy wERs)f Ber ST FACS AR |

Google AdSense SUIFTES (ofe

Confirm your business information

This information will be used 1o create your account. You camt change these settings later, so choose carefully,

I1  Billing country
United States

(5  Timezene

(GMT-05:00) Hew York Time

[Z] Currency
US Dollar (USD §)

SUBMIT CANCEL

Need help?
Call for free ad satup help at 1-855-738-7723 CHAT WITH US
| 9am 1o 3pm ET, Mon - Fri

More help options

@oe SHGH SHFSD (ol FACS AT SAPAICE @9 ST SRIALDH (@CS A R
@9 TFIST M A% 39 FACO A | O, @ F2IE FATWMI IS 5
G Tl AR g @ © 79 FACS IAE, @ JRONG AN, SEIAZGA
TR, qR RGAATR ST*lf | @A TR o2 7l 20, | "Save and
Continue" ¢ T WFICT (6 A7l F=oF FACO A |

GF0 BN A WIFICT Cofd FAF 219, Foife was [eaaifre @b Fafeas

FI00 A CTH:

> Time zone: SdF BITo @O BITA (& TR FPOIIZE 4! |
> Payment Methods: &5 SHICER &« (TS (AT 57 a1 1 Q2T =i
(GITE G, (TG FT T T WFEGB AT FACS AT |

31



> Notifications: SIFCCod FGEN N o Iz @ bRFE= 2ireaa
@B e w41

ORI, I [ANE (@ BN A0S, WA SItia FIST WIS AW FACS A |

N SO SIS ST

€ TN N ST Heroee EE:
= §# Google pgsense rame L] . L3 © B Mps e gocg i oMk e N S PE3 VIDCA AN e d- o thilag- damted 4o Aco-mmnimuam-smingtes ot 8 @ 2 O @ @ - @
& rome i = J# Google AdSen: Repurts o @
i eaimes
o P [ [ | - N
o £} rp— L= EE FE=E
B s manen VRN smmtea Genmaa Amm |t o e
= =
Sp——
| seciimge = [ J— e S e ST P
s 71 e e 10 s @z 526
@ et e,
® w [ | e | e
2 st —
R f—" — @
. $2157 447K
@ o Ll | pmie v | s w
@ s — B M -
ol W A st
] s J— acs e Pageera ® .
201K $0.09 24.45% o | e .
rris e R 505 . =t
« s s @ =M™ Q s e s @
= J# Google AdSense Syrrentz or@ Lo . ° p—
@ - ol AdSensa: Payment contact information cha
o — — e -
& o o $0.00 © s
> s
B sim B or ' Payment contact information changed
S [P
S — -
@ s Transaclions How you get paid [ T8
e puebtenia -
@

@9[eT ST TICRATC Be SR RGalof TR o1 gt 2BiceTe 1 «@ft
IR o FFT s SR 1w 32 Fge Fare FoTet 61 |
TIHTAITCT Sy Foeefe &

> Campaign Overview: QRICT S SR Fwe] FICSZAT ARICFA (LTS
AT |

> Performance Metrics: &S0 FHTHZTTT &) 2THACT (TH! (N 795, {5,
FAO (@5 FGf G (A =2 |

> Ad Groups and Ads: S (P19 (&1 eI & G eIl beiiess, ©f
MO AT |
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> Budget and Billing: SI*{«1= J1Ces, fferz Picera @2r (GG 2o (qecs
AT |

GBIT! @96 SHTH TIHTATT AN FCIRCTE A (Th! REEe F919 & a3ifes
RS W3R &I 2wiq 41 27, ACe A JATS 2IE WAae [Reeo e (&5 Iie
AR |

Google AdSense SUIFTED GBS

@oe ST SFISCHA AT Y72 @@y, dael Gt wiviaE Ko
SIS G2 JCEE PG G o O AT I | SFCT G M
oo (53 a7 A @:

> Account Preferences: QT A=« A== Ol BIZN (S G2 FCQE
GG FPBIER FACS AR |

> Billing Settings: (1T (T I el GHICH fozrge |

> Email Notifications: S#ItF wgid S7TCE Gr [KGaio A Hex
32 (IR Mo 2

> Security Settings: S <IK SFFICS f1+1@l [WHo© FaC0 QT F-FFF
SRAOCEH AR Sy el Gifbe wfres s A7

BT Y92 @R (@ SR @Ol SHCH SHFCEE G Fafe wees w1,
qre o e T AFerd fpifre 2o /e |

Be B
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H S - 2-&-FH &0 M- CHART TOOLS

HOME INSERT PAGE LAYOUT FORMULAS DATA REVIEW VIEW ACROBAT
] ] )
1 - g T— b s )
& ||;? D |j® Q 4 + M Store | > I I = I

PivotTable Recommended Table | Pictures Online Shapes SmartArt Screenshot 3 My Apps Bing People Recommended R PivotChart  Map = Power Line
PivotTables Pictures = - Maps Graph T View
Tables Illustrations Apps  Tours Reports

Chart2 -

A B c D E Change Chart Type » IEH

Coffee Sales

mmen
wem  [an b war R,.Himﬂ-ﬂmn\
Americano 75 134 » WClustered Column

Cappucino 50

1

2

3 95

4 75 .

5 |Latte 26 40 150 Chart Title
6 Mochaccino 80 100 50, : ‘ . ‘ .

5

il

14 e Americano Cappucino Latte Mochaccing

. - man EFe =hE

= ustered column chart is used to compare values across a few categories.
16 = A clustered column chart is used t I few categori
17 = Use it when the order of categories is not important.

N ETEEEERE

25

2 anr
28 \ J " Cancel
29

@75 G Tools Tab 1 For1 BIRMG «fo Sro@ wmgs)d G, (@ W=
I e A G (@ 57 Tve fFbia qae Get #ihal A 1 93 Feprefra
SR A SR @i FC=ReTa TR 9ie TTe Fho AT G2
AN T T R[S 20O A |

A4 FeT @] Pl I92E:

> Keyword Planner: @f5 «3fs ere5g F1¥F7 5o, T WoMICE = [eaioe
FHCHIBCTE &) A(9F [PGAT Y& (I9 FACS AW e | A6 Feqrs o
32 fFST A CIBRFEFIE AT F6F |
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> Ad Preview and Diagnosis Tool: ¥2 BteTa SLICx Si=if @qiofere feeio o
FOIF M 2R ©f ASrH FACO AE, G2 A= W @« TR T
R, OIS O AN FHCO AR |

» Performance Planner: a6 @ gfifde 5=, TK Mo Wi« Ao
PICHZR RS AT 7S MATS AR @2 e G (e
THIGE SRR A FHCS A

> Google Analytics Integration: @ SFICCE (A @57e SIEToH 2FHeab
T A A TS L (90T A, (@X AN SIANID A THFI
RIPERE

> Recommendations: @& St @M Fofs awiq Fc3, @ IO
AR FICPIE SHe I T I qR FOIR AR ACEEF S5
FACE AR 1 O3 FARHTE FACE WAE [KeIoF ARFTw oS Tye
FACO AR FHI |

@9 P [fere @R CATTD Awfe

Go: gle Payment Receipt

Payment date Nov 21, 2019
Google Asia Pacific Pte. Ltd. Billing ID 0959-1545-4939

70 Pasir Panjang Road, #03-71 Payment method Wire transfer to bank
Mapletree Business City account s+++420

Singapore 117371

Tax identification number
200817984R

uray madhu

N.G.O's colony
H.NO-5-6-401/A

kamareddy, Telangana 503111
India

Description

Payment amount $103.92
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@9l SHCET A FICHIB BT o) (6 A [fFe @R (ot B (T (316
34 o8 wrgeyd | [Afee HetAT Y98 Taw I wiH f[Kfen s (e wemE

R FECO AT |

@9[eT ST AYATS UG {0 (D (VAT [ FA 23:

> Prepaid (& ¢ot7B): W2 “mafsre @i Qe Aewe «fs W sfaa o
@575 SHTGE Sl (e | O3 SR 7o) R 70, WA SIS (A A,
Q32 2FTS! (ATICD AR AT oA |

> Postpaid (CAPBTARG (ATND): €2 “f@fsrs Qs I3 (<17 7R kg oL
AL IR | WK Ml AT SFGTe @9le] FoATIF T (FW (76 |

CATTD oM R AT (s IS, (SfR0 FIC, JieF JETHIF AL B9e SPeq
(GBI FACS AICE | AT oG (oITTD (NAT @A AN w7 Face
A |

@9 TICH ANCE (CTD TN, TS (S G2 FHEETs 7R {fon
(e fJfere faeeibe ewe F2 |

TG (T G2 GICAG (IS

Billing & payments

A ccess and security

Preferences

< Switen to Expert Mo@ <

< Al time — |
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@9l SICH IR FNY Smart Mode €32 Expert Mode 96 (Ited &y 715w
O T 1 @b TS W wfvwe! @3 e AfbEeR wFee SHF fTod $d |

> Smart Mode (6 (I©): T @ Tg= 27 A1 Reator “ifasey [{oa
el 7 ACF, O M6 GIe’ AL T G 1 G (TS, @9ie e
TP GFTOIE 2T FNCPIBT @32 S0 et 93 @32 @ft f[esrog
AT & 71 TR eTe Wde Bieeft f<ime 9931 =1 (e Tgamd &+ 483
TG (R W© [RGIAT EIBEIA &) TS |

> Expert Mode (4T Gre): 3@ @i+ Restom «faoremy afow 27 «de
QA AT FICHRER ST TS @ TS B, O GF/AG (I (@0
Ce #Atae 1 2 @ite, el v [eeee, eeme, At gae f[fe
BICEE o fezrael Face 2R | @ @ SEEMECEE o IR @R
ol Afefb smeweas ToiF 5 FRrge qIee AR |

T [TW: =6 (T @32 GF;ANT (Wred Wy Hw6 T4 T8 | GFAG (e
SR &) A2FCF "Switch to Expert Mode" @7« fa<ibe F4c® 2 |

Google AdSense #f&ifH

@7e G JIAFIA! FRETR, SIS O dife 3R e s Face
TR @ G5 HARER @32 AWWE A @b tofa IRt A Kiweamreirs
AfoFeid Resiom e 3R ARGERR S o o

@9l e Aqie sAfitrefes Sy fog 2@

> Content Restrictions: @7 (FI8 YA WL, IV q FoPq
FCEHCDR [ g Fhce Sate (X =11 Resiemefets oitay so A
(TR 2BIRC, YARIDP IS, ARLTO!, G MSACH [ (el AT |
> Advertising to Children: I @i=[w1F Biesf6 i fiwal 2@ A, o
AN ReTFeied waices Fwme &y Héifre Tifs o berese =63 |
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» Ad Text and Quality: Ree=t G35 “fwE, Ao e g 20 =@
I e g A L ©2y (e Fewefzweel e

» Privacy and Data Collection: @ SIeE RE@MWSIM &) IR TIG!
A1Zro e AR | WA (FlFe JIRTFA G Y FAR T,
@t IS dfem G2 FAFFe FACS A |

@9e TR 2T e A, AN [R@ioe Jifes 41 2o A A WK
TFCT AT 20O Al | ©I3, @ e AT ToFo o (i bell To&
gl |

Google AdSense 16 &

= Advertising Policies Help Q  Describe your issue

List of ad policies Review process Verification Change log

Advertising policies

B Adformats and features

Google Ads policies

B ad Targeting

Google provides translated versions of our Help Centre as a convenience, though they are not meant to Abusing the ad network
change the content of our policies. The English version is the official language we use to enforce our
policies. To view this article in a different language, use the language drop-down at the bottom of the Ad-serving protections for teens
page.
Ads & Made for Kids content
@ Display & Video 360 users must comply with this Google Ads policy. Visit the Display & Video 360 Alcohol
help centre for additional restrictions.
Copyrights

Counterfeit goods
A Due to the ongoing war in Ukraine, we will be temporarily pausing Google Ads from serving to

users located in Russia. Dangerous products or services

: : : . . Data collection and use
A Aspart of our recent suspension of ads in Russia, we will also pause ads on Google properties

and networks globally for advertisers based in Russia.

m @ m @@ @@ @ @

Default Ads Treatment

@9 SCH oA T AF0 T2 i, o Wy I devde @3 IS’ FE,
@ g eFgeld *MUwA WA AL TEIIF | @l e qI(o *feiE it A
AT IJITF FACS AR AR T A FOO T TG GACR Rl I ACS
ACT |
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Q9N TPCH GO 2ATF 4o

> QN IGH FICD CofF: AATT F?AIE GF0 @9 WMTH WFIST Cofd
FACS A | M AAE @9 WFIST AF, OXH Q53 MIFIGD Wed @9
IS FN2q FACO AT | M 1 ACF, OIRET G0 Tg WFICD Cofs
e |

> TR Sy MiRet: @ols Spes W FITET GToa FAF @i
QANCE o [ 900 @ 1 WA B @ Ao [eiomatE
SRR i e oy, @i e sfame qree—aetens o @
@ f4ae a1 e |

> Bl sAfaae @32 qees Hdfae: @i e 31 e o 5 et ¢
FAE | B WG WANCE AFH HfS ACHE (7 7, O WAl 51373
93 JeEn e MTs A& |

> Pene [ion: fAeeemlt @uw wiea sz ¢iigE, o & Feae
aFgold | AR T [P @tz [T 7@, [ @R Biefs @irem o
9P 2A |

> [RSee tofF: «ag SivaE i f[eelee (ot Face 2@ 1 feereaig
oS, 9 @92 fSe i o a1 e |

> fffie @32 (IS *af® ETB: AT @l T WFIBCH (ATTD &S
TG FACO T@ | (ITID afs RO (@fEh /T80 I, T WFIes 9=t
@9 TG (FEo I I @ACS A |

@9e SPIC EToSICAT ARyt

< TG G2 FALE 2o

% gmCet JCE5 LR i
< WfeHa fFeare s Gom

< fME erwfefes fqeeivq ebiedl
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Reatoitg S @32 5

OBJECTIVES OF ADVERTISING

Introduce a Product '7) Positioning

Introduce a Brand 8 Increase Sales

. Awareness Creation ) Increase Profits

(4 Acquire Customers Create Desire

Differentiation | Call to Action

) Brand Building

@1 SHGET S [@I7M 2bReR Sra «3 o7 03 <41 Trope wwrgeld, FRel
QA ST AR T (3 el Bor o7 Fa0d 1 e e fafen
YA GBI 7% eWie ¢, [ TG A=A AT AR Sl S
o Cof FACe eI |

o srwrefea Swigad:

> GRS GRS T AR T BN SERAREG A9e i 9 27,
IR0 AT O3 [ (o 400 2@ T IRYTFIRT A1
SIIIRE WFE T |
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> i@y 3t e Emice: I Seme e s i $aR o [Reerem o,
O A 7TF 2(F [ A T @ @ A9« "Conversion
Tracking" <G4 FECS AN |

> IS SRR R THGT NG =41 Fices e Jia Fare A= |
W Gl T (@8 (TG A @1l bl I, @ @t 9o ©iet =% 20
A

> el JPIBET: IM AR @I R wiel AE, S S Sl
SPBETE ABIER T @2lF S A2 FACS AT |

RN SCH T NI oFS:

% @S qIoE RSREa o =18
& A% T TN (ATFIRE (OF FACS TARTF
< «fb et «Ie [7fSe @i w2 3@

QT T FITPR I[IFHIT

Google Ads Account Structure

—T
e

I |

Ad
Group arou
m

@7 SIITH PTG G5 WS SO QIR 25 T 2 | €90 WS
e ol B9 ARR—FICH2A, ST & G el |

@5l TG ST
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> TR (Campaign): «fS T TEF S, @A QA o Keersw
AT & Sty o Seae 1 @ff SHere wisiE et w= e
FCE IR SO AL A (MBS A |

> OIG &7 (Ad Group): TR oo Kfon =pie &+ tofy <=1 T 1 «fo
T et GFIHF [Rewtom Ao i, 932 @t @ e feeae 4 Giesfe
AR 09T fofs @ A 27

> [Re@tem (Ads): @b ST aFtoim TRt AN BER PO, @R A
Reelo[ tofq 27 1 et M, 3601, #ifee (oites foms «de [FeTT AT |

W3 FNH I TEE 197 toff T¢a T o [eersie evizae ofel Beaa
FEFITS q92 FIOCN IS AL |

@9NE T FPITS ARFEART o

« @b T2rE o T G2 ATEH FEFT FEACS ARG FE |
+ aifefs B Wy T2 AAfaae e AFHNEHT T T |
» PR f[Rfen @ wiveiee Resiwitaa Som =i fzad ¢z

I PR

G35 @oleT e FCHEAD @1 fFg wwmgs)d Tomwe fea ofde | @3 SoAmeeE
fie «fs FriFa st epEet o199 30 |

Marketing

Campaign
Components
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FCARET SAWIE:

> TR Y Afs AFAICE {7 BRNE Sy Sice TTe! I |
Qe i SR SEIRG Gifws TS biF, TS 7T (@@ i Fa0e bia—
QBT AT 26 AT |

> qes G [{fte: wiemE wieeEEe et ik [fee @ e a9 o
HACE R FACS 2E DA FOpg 4T6 FAC b IR K 59 afs
feefe e % 2@

> fPene Fdion: arift @ fFsacefa oy faserom st o, erefem f4iva
4l o8 SR |

> Bifer @ -1 SC>i3eTa “irasiis] G 9 o8 wweesd, PR G99
TGN QAT FACS AREE @ et @ e @2 @9 Feaet
@ T

e &9

@96 ST, OFH T a9t @32 O F TR AF Rw@iomafa MU fsemces Tom
fofe wea toft =11 Wt Wfh wwresd 1, e Wt SivaR et SRR
G2 T MRS DI (R FHONT Aolfqe (T |

T A THAMI:

> ReTC: wiw apeas &1 oMl =G e | G2 PeRCefl T wse
T QN 4T JRRFRWE IR [0 ewq Fare 51 |
THRReTESA, el I @5 G FeT FLv I, ©@ @F @3
feeaeha A Fifce ermefe IrEeaama @A)

> ReeaS: afel ope e aaifes [Reeom AFce I, ©@ Ao [T
e feeaed F TIFe 2@ 1 W3 [EiomeEa T Hiam, ¢, wiifee
(AC&d URL 391 A9(q |
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Rt Towie:

> R QemE [ReeeieTa g9 9t 2@ MEEw ) ot anifre g3z S
26 Tbe, Ate FRRdER «ftte 7 Fare wiad) & | R SgEeTe
R o [FeAes A T 2 |

> I [Reatoma a1 S, Sl Sieae (efeld I G AR @32 e[l
e 4@ | @f5 *6 «W3e § W SIS 2eq o, Aite IRl waes s
JATO A |

> B (& URL: €2 1% 13 (oited e foi 9990 @it It
5 319 7 @) @S 9v9 93 (7w 2t 2@ T Re@teie 7o e
932 (T RTINS AR ©2f A AV (AeT 2 |

> FFeiT R@iom (556 SR Wi SFod Wiy Al qFifes [eioms e
A, T O FRFITO! B2 T AW 1 CIOFE, (T2 [ei= @
FREA 2@, @6 @ ewf*e 2@

@9V SIS (Ao

QN TG (D IECS (T3 FLFTF @R @A Ao [Rewemef auffe
2@ | AT iR oo (@R @32 49 gui*e 2T ©f FPONRE FACo
AT | @9 SHCH 67O UG AL BH SAE e e Fhco 21t @@
AB G2 @oe fSotg (e |

QT SICH CTCACD 4T

> R A: T4 GFT TR QA (G [FSAT B F(F, O A2
faeersiefe Grafe 7w TifFs Ml amfe 2o i@ 2 «@ea [Reeemafe
AFTS (GG TN T €2 O AP IRITFIAR A ST T
fofe @ 9T |
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> woe foorg (oS W3 oS e Teys SEReIEE, st «de fefee
WOFE @ TR W I T 92T T 21 &g (B SE A==
Reaoqit 3w, fofee, Al (GG T 2o A 92 Gt &=F WFma &
emi*fe 23 1 Sl [ SRR a1 spielrs @eme [eeeq @R o=
FPONEE FHCO ATCET |

> YouTube: @9 SIGH (ZPTNCOS G wFgsd ot 251 38HT | Al
2TMHT fofbselem T w7m Rearem 25k Facs iz, f[irrre fofds
G FIC3 ARG FACE |

@95 ST CECACHR H<Ht:

» Sl BIRCE e B9 3R SR Sl Resiel emq Fh0e AR |

& FrEre WemE TR [Reeioe (TR oo [y @ (@S wors
qRCR |

» @ oY (TOSARF W2 BT ZBTCIA WL S HIT I SARCTH
tofa Face AT

Rfoe g2 ATt

QNS T AT FHIBCTE IR TAF1ere2 e e [ «ae Aese
T | Al [9fte W et MdRe s, S Sieie e weeiRes
T ACEEN FoATE (TS AN |
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fafSe

@l Sree, i 26 (12 afl, AF N Aol @@ e s Sl afs 5
(CPC) 3t &fS Tred T (CPM) <7 &« T bl fite eige | ffee et
JIR @4 IR

> CPC (Cost Per Click): ¥ft 2= S wefe e Gie, @i ==l efe
@R & 9 [ME o1 @16 T |

> CPM (Cost Per Thousand Impressions): W == Soe Rea=i
e fofeF &b FACS BIF, ©XE CPM G2 2T FACS ATGET |

» CPA (Cost Per Acquisition): ¥ =% FIe MME Faep{q i foTe b, 3
CPA ffe (W4T 2 F41 AR THS |

Jteed e

Qo RS IR oo Qeife @t W me st N F90e 2@ 1 eae
SICE, (AfS ACHE G168 FA 2F, A WHANCE FOFF GBI LD FAIE FJN© (A3 |

> iR qeen: «ft = @12 A i [ w@ief afefre wieme wiee
ABIER &+ A6 FACS B |

> QTEG AT WAl &S T TE® F© BIFl 496 FAce b, ©f [Wdiae e
M 1 G5 G FOFFS (I I WA 7 gl Face Al T |

RS «3e AT AT IRNET 9FT:

+ @b GANE 4F0 TAF fEd Mee TRre! 36F |

» AT e D T el wome Rearme Tme wiema FiE (fizice
AT |

+ Qs e et e sifasd 495 0@ AEeN TATE (9I0S AE |
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Oft @9e T TR ToFe aF0 GFel 2w FEcE, @A [, qrsive
AR (ZPTCNCHS BB Qe 41 AR |

@feraifoe wfew™ Uitasa

@9 SHeA-OF "Audience Manager" G350 *f&*ell §a I S2AICH SAAG =T
IR e e Fare R oIt @vd fofe T FroTRe [eerm @
tefa Fate AW w1 @ft oy eifioe afew™ (o W3 WS FAK & 7T
T, (@q: 3F-TCFH0 WG, [FONH0L o5, FoN Qe 3™ |

5. Audience Manager J1?

One PPC - Client Manager » Q m

= .\ Google Ads One PPC Ltd - ADS Search Appearance
- Planning ~ Audience manager
Create Keyword Planner Your data segments Audiences Custom segments Combined segments Your data in

Performance Planner

- visitors X Add filter Enabled seg
) Reach Planner -+ Website visitors
Campaigns
App advertising hub Segment Membership
Matct
e status
Q Shared library ~ + Appusers e

Goals @
Audience manager
<+ YouTube users

Exclusion lists Website

Tools visitors Open
Brand lists +  Customer list Automatically P
——— created
B8 Asset library
Billing 4+  Google Analytics
Location groups Website
@ visitors Closed
Content suitability ~+  Lead form segment
Admin
Data manager Website
visitors
Troubleshooting v -+ Custom combination . Rule-based Open
n your remarketin... Automatically

Audience Manager (T (6 @91 SHCH G Al AICE WA [ Sre
@AT EreItne Cofire TR 6 1 Ot Sieiite ey mfere oM azsme
fofes T4 @ @, @=:

« In-Market Audience: T ITOINCLS T N T QD |
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. Remarketing Audience: J=1 T8 W2 ARG QTR |
« Custom Intent Audience: T RT*¥ g THICHT A IR QT |

3. oI @fSTait $9637 Audience Manager?

@9 SHeH-« Audience Manager U FACS, SN SFFICCD w192+ FAF 7,
"Tools & Settings" (39 (AT "Audience Manager" SI**I9[(b [1Cs18 el | QI
il Tga ST tofd FA0e, AN [0 WeE™ 7P (MATe A2 FHONZEE
G GIoE? FACO A |

©, SfeEE WTTeeAeoa FRH:

Audience Manager IJR2F FAE WA oM Kz FeZe @s FAoFen
TG FACO AT, I SP1F ROI (Return on Investment) Jfa FCH 1 @ LGN
e S TePe KGaio MATS AR, A WA ARFW &) WS AT 20 |

Audience Manager JIR9

Audience Manager J29 (T FHO WCRF (o7 T @97 SHCH FIC2H GHi6
SR ANCHA | GF WY WA G SCCST Cofd FACS AT I AN A
2ifs Qe A AWF IR AT [ TR AR @&

>, IO AfewT (ofas T

Audience Manager-d f5Ca, S19(f¥ "Create Audience" JIGeH T FACO AT G2
A1t fafon afeemt 9o @ :
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+ Custom Intent Audience: RT*¥ caire! <1 g [WE wrfwerce wfvs, @<=
IR 2o T S o TS |

+ In-market Audience: IR TOACT A A RV (FF AT AR |

+ Remarketing Audience: TFI 2T WoIF GRINED A FCAC2 |

3, IO ACE Foule ~FRNGE I& Fa1 T2

GFo FPOY ARG o FHCo 20, A AqFere fEElRS o I929
JFACO A

+ foene: ovfq @ feeae wad, Grefl I s afews toft st

+ GEIAIRD [SfE0e: I AT SEIABD AR, O & GF B FPoN
QCEH Cofd T4 |

& B GR AHA9: foF for @da wiema o [Rewiem “fasg=n T2

©, FIBY SO ARHT:

FOY GGG (ofF FAE AW AT [oei7[ FEPIRTE 9h8 THoeF 8
e FACO A, A [wiefeTa e Ja Faea

gfecEst birsfoe

@9[e G TR SfeE™t BieeliBe @it ey o | fesiof Cofd w117 T
o afecas Bieels Fat Y92 AT, I At Wive T @ wewR R[eeew &3
@ETNTE @M IR (TRE@ TR AGZ WA 2 A (T F=E A2y |

S. TfeeEs Biesffoe F?
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e Gitelfbe 2T o @ et 99 Ty @it e eiema o [w@ee
AT FACS ACET | @9 e, sl [fon «awa afew™ Sieffbe safe TrR
IACO AT

+ (oS Biesoe: <, o, o %9 29 fefere |
» TBIRED Bieeffbe: e wiates evw fofe v
& N Birebe: e St 1 wraeg wiema Biesfs

3. Brefhe e Taa?

fReeto[ tofqq A7, WP9F "Audience" G0 @ @@ @ efree wiema
Bitels Faco B9 ©f 4157 e | SWIRAeTT/RA, A "In-Market" WHF@R B
FACS AET AT 3oy AN (T T Ao |

©, T Bt «a Toifaet:

et SielbE Mg, S Fhve F90e RET @, Qe [eels wywa @12
WNEmE FI02 R T A #4oF A G o) a1 a6 AEB ABANCE
RS FEFA IR (SIE G FATSEI 2T AT |

ot wpte TRy tofy

@ofe TS0y Spe FT»ET tofd ua FfbwRw Tl o wmgsyd wwel, [ areif
AR G A AR el Jad G TR TR0 AT 1 @ft GHe
WICER G fogRie SaAmie @ G2F 0, @9 20e, i, af e e
EXil

>, footg wire AR 17
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Ot ST TSR T @9 ((DSAHE ALK, (T WA Ao [Reetoimaat
afey SIZE, W@t G2 @9 [Ty (0 SATEF MATS AT | OF NG FoAf
A R0y 2BIF FACS AT |

R, I Cofs:

TECE ST FCHET (Of] FACO, AT Q9T WTH WFICCT 93 I+ | I/,
T T2 Cofd F4cS T "Display Network" &1 T | Gt @i
QAT T QAR FPONRGE Giee{be, AEn, et a o M-ioa Face 2iEe |

9, FABTRCEI:

FC2A Cofd T 79, [fon Gw @9 35 & @6 (CTR), F95 7 W=
(CPA) W57 77 W2 ATAGAR HABNIRE= Face AF | [fon [Reiew Fat
@32 fFeTT *qrF T MY @0 @ FTFa 2= |

fSote =pre FeoAR

Google Ads All campaigns

Overview - Overview

Recommendation ¥  campaign status: All; Ad group status :all ADD FILTER
Insights

» Campaigns + NEW CAMPAIGN

» Ad groups
Ads & extensions

+ Videos

* Landing pages
* Keywords
Audiences

9 * Placements

» Settings o

Change history
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STl ST T @9l SHEH-GF G0 Ty G wwgs)d x| «fb wiomE
A i (TR ABIET &) W (@ fogmRier AR« Fq1912 3¢ | fGortg @pre
TR TN WA Ao TS T AR (RIS A |

>, Tte) B IR Sre:

S0 SITC FCBCT & Sty =& IR Al i GTT II0F S8 (@ s
FICR AvoTel e 1 1 QT ol T G e @3 SwEar fKeeree
(oY T MATS A |

2. FTRe Bieefoe:

qoife afeq w@ma Sl IR Face e @, el Sielfoe, 3o1-
fofew Breaffbe «ae TG Breaffbe

o, R Taio:

+ N [
» Tofds fRutaq
+ GNEET et

G FTAR R

o8 wFgsd | AT iR Tt A, @ ReeeEt wiwe anfife 2@
T @32 FEFHel [Re@eieg FEFfre FUce g |

52



). Restoq igw:

fSoTte anites [Kfoq 3w a0z, @O $ge SEam awfs 231 2T 5y
AR ARE (TS R

% 300x250 (Medium Rectangle)
» 728x90 (Leaderboard)
+ 160x600 (Wide Skyscraper)

2. TR ALEw:

@9 TCe STH-UF T AEH F2e Aew 150 KB A 8bw | A2« JPEG, PNG,
GIF, A HTML5 TFaWICo [[{Ca7q AT FACo AR |

@9 feoty (IBETF HITeIRT Gioe=

@oe fEoCe (DS FTHRF G T G0 @R 2MC2l, I A=ICD
o el woe eped-ag Gy (0 eta e fReTE Sr=emEs, w7,
G T NCEC W FAK RN T | FIFCIE TN @5 FACE
Qo f[eaion e TEEfefes ¥ s wiema FItR R |

S, TR Cofe Fai9 afera:

+ GBA Y @Ol SPCH SIFTECT #1984 I €2 "Campaigns” ReICs T4 |

» OB7 X "New Campaign" fF% FF G FICHECR Soory (15w 24 1 TM
AN S HIC SSAA N SRR Jirs o T4 27, O
"Display" I8 15 T2 |

+ (0% 0 IPEAZEC G M A2 T (THI 7 F2ee], I -
o, Bieelfoe, W3 f[eelo Tt |
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+ (67 8: W ooty Ao (ot e W2 AT T | Wil 3o,
JEE, A HTML5 SIC FIN6 HIF FACO G |

3. Biteffoe oo

+ oA Bt w1, forer, sagE T
» IAGIRAE Oeifbe: FACGCHH AR FIFS @reima GiesG 41
» TABIETR: 708 7R ST P AT & 4 |

9, TR AR CETI:

+ (B2 Google Ads "Optimization score" IRZA IFCH FNCHZAT I

TS 341
<+ oot Birsfoe; Tie WaR S SitarE AR TS, Sithd Ty et Giesibe

76 T |

@>ifere footy

Example of your native ad at 480x120

Industrial Builders Is The
Region's Industrial &
Commercial Construction...

General
Contracting
Services

Example of your text ad at 300x250

Industrial Builders, Inc.

Industrial Builders, Inc.

Industrial Builders Will Beat Your
Budget, Meet Your Deadlines, &
Exceed All Expectations.

\

Starting A New Project? General Contracting Services

Contact Our \ Starting A New Project? Contact °
Our Commercia
, roial > L LEARN MORE
Commercia Team For A Free Quote Today
Construction Team For

A Free Quote Today.
Example of your image ad at 728x90

Starting A New Project?
Geneml COﬂtrﬂCting Contact Our Commercial °

i Construction Team For A
Services Free Quote Today.




Responsive Display Ads (RDA) & f&stg (T0SAE @7 fsioig ewxlq w29
A TZE @32 ¥fee Tom 1 «ft 9 ebr-afbuzfae wams, T wae
LG TR [eai==fs fKfor we a3z Fa016 ana 3 |

>. Responsive Display Ads SI?

Responsive Display Ads @« @&f5 fqGeio Fa0 A @ole e (A S
060, 21, N 92 39T (AT G St FEv $@ 992 [seemt
@A fTeRE e cT FRAETOIR FoN3E I AT |

3. O Responsive Display Ads tofd a2

+ (GO S @ SCH PRI 17 "New Campaign" Fits1g T @R
"Display" <o % |

s (B X IR & GF 5 ASH (6 P2 |

+ @B O TR Ree7etE tofd T | QT Mea@m, 3964, 27 @3z @l
qrle FACO I |

+ OBH 8 we FSEIOR [eei-MbeE [fon Tt ewq a1 |

©. Responsive Display Ads @ R«

» FRSFT FABTRET: @0F QAT G T T (e &) f<eat=ia
S-S NEE T |

» offeft feoiRe sides: f[we7AG [fey TN M3ta FHoIES 41 AW, @B
BIIRCeT0, TG @3 (THO(? ARSI awi*fe 203 |

@9e fofes wpie FTeoigs
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@ Enabled Status: Eligible  Type: Performance Max Budget: £1,000.00/day

° Y ADD FILTER 3
DOWNLOAD

Asset Assettype 4 Status Performance Source

E )00 x 2000 Square image Approved Pending Advertiser

=

" T 40 x 1740 Sguare image Approved Pending Advertiser

-

. )0 x 800 Logo Approved - Advertiser

L 5 ! | Length: 0:19 YouTube video - - Automatically created
3 Length: 0:19 YouTube video - - Automatically created
=l i | Length: 0:19 YouTube video - - Automatically created
- Portrait image Approved Best Advertiser

E Portrait image Approved Good Advertiser

Show rows 50 = 1-300f30

g1 ol oIe T2 o | “AfBE T WA [Ew@roe @
awgad et | fefe Ream AlTem teofy «ae Afmrm s weifS arsa=
ARFWE FICZ O AR (FeCe AR, [N I JIS posel ¢ Fo\ Jiast
o G wroie SRl |

). @ole fofes wie Feaza J?

@9 fefbs we FZa i fTGoE TMHHL @ T 3TH e, waie g
(FTBSTF (GDN), €2 Ty fefbe ABH fqeao 257 wea 1 «ft fofes FHroa
T P A 2o 2B FAT G0 I afs |

3. fofes wre Fir=ige tofaa “mrs=i:

2 (0 S QT T SHBICCE 792 T 32 "New Campaign" F1Cs13
PP
+ @BA X "Video" AR GBI b e |
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o (B9 9 TR o7 (415w I+ (TN S ISR, STAIAZG
Gifers, Bwpi) |

s (B9 8: ATH ¥Ie Bieehe Gifbest FRoARS Fa |

» (67 & AT fefbe AT FFd ¥ «ft APl eireitia It AR
Sy (0 e |

o, fofbe Re@eieg R[Sy Tawis:

+ TrueView Ads: @I 7% RealoqG SiaoTa 20 %9 900 /1t |

+ Bumper Ads: b GTRCTT (@6 fofts feei# |

» Non-Skippable Video Ads: T W& %2l 9T 2T A €2 3¢-0 CLHCTA
Y|

@ TG (AT GO FIONIS

@o[e ST (AT EIBT IPONIG T4l Q6 @@gelel 2MCH2l, A AT A=
T FICPIRCET T AEH T2 G2 g ame F |

Y. (ATB (AT AfFIe:

AT TLT T (D @S @9l FACE, O G5 @9V WCH G LT ALE2
ARTBEAN FACO AIMCE | TG CATID (AT (@9 A0 20, WA @2 qiq 2lgvse
CPITTD o P18 FACo AET |

3. Rfere B g3z 53 T™iRFe @b

o [fere et @ 5% O Wetet S G @ee Spe-a9 "Billing"
TR T o 3oy FaC® A |
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@F= Rfer o

Typical Billing Tasks - continued

Transmit Send patient Run reports on  Coordinate Enter

claims to statements outstanding delinquent insurance and
clearinghouse and , claims and patent ~ patient
or insurance occasionally patient accounts with payments into
payer answer accounts a collection ‘the practice

- questions agency management

about their bill

patient ledger

@oe SpeA-g7 f[fek Bl wAfeRa T71 oor@ wwgsid, AT SR
IRl T 1S a3 P ademe [fve w1 A @A fFg G et
BITHT AICHAIDA 1 267 T WAFICE @9 SN (IR AN SIS (A |

Y. TG FHTPREAT &+ (ATD O AW

BN WG AT WFCT oA FAF ANY AL FIG AT T2 (20D (LT
Qo A1 WA @ D 2o R FAEE @ ([ (FE6 IS, (Tf5 IS,
QT FISDB) GoA FACo 2(J |

3. CATCHY Ty 2AfdqeH:
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QI AT AT F2AF (D 2l Ao Face 2Id | T Fioifq (& eh
I AT WF WIFICH IR F40© b, o7 @t [fere @fben A =ifaqsq
T4 98T |

9, ITerm e f[fer el ora:

e [Gfere ot Wae ITSRHGTE (AT Y32 TIOET FACe 2AE | aTe
I AF0, (AT G2 TP ATET O NS T |

8. RfeRR wpreISTox Jicer “fiaw:

GfS T T FPRE T F© I A g I A F© BT T FR0EA
Ol (MATO AR FC¢J |

¢. ffere sifFs At Trg:

T ffere FTifFS (@A o0 2, (@9 S Ie B Al O (2[00, SR @9e
TCA-AF AR (FCHF NG G5 AN F4T 78T |

AT 9T 94

@I ST LTI G2 T AFIF B ACE A g @2 W IR2EFma
T TP | TS A ST FACIZA DI A6 FACA G A6 Hfeiiat
TGN 2O AT |
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S. ST FoI:

@I TH g JIRATFRNMI & GF 0 F2H T A AF, A LT[ [
FICE I AN AT A | @fb AgRee @6 Wme «fawe sl oy
QTF, @ AT Yoo THAF A Soo THAF F |

2. T JRT v fw:

o AT, AT @9V SPCH TIPS T2 T+ |
o TV (FTCH SHFICCE B0 T |
o FAFH APFEF T FHITA2T DA 217 TS @FTOE Wighs 2@ @ |

9. YT GFE ANSH:

@oE ST TN TN ATAHE T AW I, T AL FAF @ A | G97]
SIS Al @9 T SHFISD Al SIS WL (ATS I |

8. T AAF® *SIe:

(P AT A FAF I FAF Ao ©IF *SI_E! e e | (@, 77 F21
BN WS S0 T ARy, G2 68 $9F SN Tgd IRFFRIME S |

@ T qCGIHIADH
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How to submit a Google Ads refund claim

= SUBMIT

[ N

Open Fill out the Upload copies Enter your Google will notify
Google's Click required of tracking email address you if and when your
Quality Form information data/web logs and hit “submit” claim is approved

o

@9E AT va [l A1 AfoiRe bitsd ¢Fia [THie W3 WWeERGETsE I3
FRCR | AfG AN FCeE ARG CF@ SoaE 9 A A0 |

). T fer:

@9 ST T4 T B 9 AMoe (AT 2, O WAl «Fo [FHIST &g
IV FACS AR | [HHI0TT &) AW FAR & AT @ole SHeH-GF
"Billing" (TF= (P T T3 7[99 FC© I |

3. faeiten et

» RIS o I S99 T WIS 97 [ Wee 201 @9 w@ief e
BIZTR |

» g s [E B yak sfewe wpic e afe fdfre s, o8
QA EIRTET (N BeTC® R[S |
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O, SCEITH0:

ATItea 930S @ae FUT8 FUT8 WTEHFHET AW I A | @b =7, IW &FIeT
TR Te) Afefae [ 2R, WA O F_TOCS ATF WFISCD ©IF AT
FACS B

T 32 BIS AL FA

@9[e ST IR TN FAE FAE (IS G2 B ALHS TP YA 20©
AR | QI TN TR S [fem Ameest ezl I3

S, CTTD ~afSTe FTi:

@9l SHICEA CGID s FAFS ey 71l 20e I, (@<

& (PTTD (VAT TAFS T |
& CATD FIC S IJETH (713 |
v @9 SICH (AT elfe @b 2R |

O3 FCTT ATV AL FACS, AATT AT T2 (210D 2MafS A=A FAEA
32 @9 SPTH-OF FAIATS! (FCH NN TSt S FAE |

R, BIEt F=|fFS Fm:

FACT FACT @9 TS & 5 27, [eew @ W qiome [eiof FeeizeTa
TS G232 Y AL AL GRS (FICAT ST 96 |

G3 A LI
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+ SR @5fe SHCH WFCCE "Billing" (TR [ @2 CAGG oG (v
I |

o TV (P T 56 2@ ACF, ORCE @9 WEA-9F (25 CTOF (AF TS A
CEPOECEH &) @AW 0O AT |

IeG Zhife

.\ Google Ads Q, Ssearch for a page or campaign

. Keyword Planner
Create
-
Campaigns . ,’
Goals E
m Discover new keywords Get search volume and
Tools Get keyword ideas that can help you reach forecasts

people interaxiad in your product of senvice Get search volume and other historical metrics,

plus forecasts for how they could perform

8

Billing

&

Admin Plans created by you Plans shared with you

fPeT AT @b wwQsd AV A WAFCE WAFH @ A FHCSEACE
HAIFSIR BB FACS T I | AT FeAT 157 T @iviia [Kearom ae
AP e THfefes Wema TR (TR |
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), e AfiFEag ewy:

> Bitefo WS Ao Mdia: s fFeae Fdivee gm wi+f @13
TSI o7 FACS T T[N AATE e 9 ORI ofe wadt |
» FRES TG JIQAT: FoF [FETT I NG A=A woiee eatsiey

R Frene Afege s o

+ @ AT ghmia: o < @oe e Fo T FomE oz fFeae
fio FACo RS FAE @2 (1R [FGAMCTH G 2B L5 S T |

o, [PST IRBEF FE:

+ TR (O PeAC: Ty dferiae 7z 473 MMs Feae FLiv T |
+ AfSTAN RPSTC: Woe afs@mNime f[Feae [ Fwd a2 ISR SoF
fofe I o T S0 T34 1

QT SGICT HfCF VISR

= 4 GoogleAds . All campaigns

Lol |24, ¢
L R / Last 7 days 29 Dec 2020- 4 Jan 2021
comnnetione. ampaign status: All enabled| ADD FILTER Q = m @ 2
e
e ot paign type " Wivraciion Avg. cost cor ersion: c d strategy type
Campaigns
uction insigt Oe =1 PC (enhanced)
s ) Oe m Ses CPC (enhanced)
s & extension:
Oe m searcn PC (enhanced)
yedngpages
Oe m Ses PC (enhanced)
ywords
udence: Oe @ se CPG (ennanced)
y: oo Totat Al enatiedcam
e ¢ Aceo
e
- Less
Dy
arger
Topics
s
d scheduk
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@9 ST R e @FH *fE=el i T R mwrevid oime 77
@EreIme AT g Fare g2 FPoN AfGEs Cofd Face ATl e | A6
wiefIes e el MERer a2 [Keda FP6Y Siecs tofd T @ (7, Ace
o e [ W98 FEFeE Gt Face AET |

Y, SIS WiTe FI?

@9l SYIeH TGP WIFSIF 261 G0 oy @A @il foy eirema @b
tofd 8 ARG Faco & 1 @b F2EE A [Tl g F919 &
Ereitre fofare 0T [P, T, JigR e (16 F40e AW | 92el b
el wHel Tre A0 ARG I, I WAl @y Qo[ o7 @eitrd
I o (oTgie |

2. TGS YSREHT C]13T:

o PO GfEED Cofd Fqh: AR AR AN TARFS @ reig &+ tofd T2
93 (72 &heet fealole e T |

o BN ACEH IRIYL: @9 e o T (ofF 2ea afems wfe
AT FFA (TTN: *fore Wi, eaones fefesq) |

o G (To! SIfEGRE: SCEER Qvadt 8 NafEn G Fea @ome [eatse
@FED WS TF© FACS AW FA |

©, SfECEe e IR FA R

o T ATOME & Qe e ¢ e fqeetoe tofa st
o TGS GINHCHHTT NG [RGB FI0-AFFANT ©FS 47 |
s MH T FPOA ACRA Cofs T W3R ©f FIgd 31|
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SRS PITTSd

@ T 7 SfEES WIS 46 arepigfas Fa Al Reaeiqmreima ey 492

IS | Gfb GARTIANWE ©Iwd 51 @reitnd e Face Wde [aioig o7
e sae w6

). S AR IO IS FCA?

QMG WIAGH @9 ST TFCCoT A0 T, (@ oAl o [sarow
ABICIT & IrSInd &bl Cofd «qaR v Face it | «ft f5e, fos,
(TINIAFS, WD G2 W fefers A (o] FA0e AW I |

R, FfCEH YASF-a99 FICeR Afert:

+ OfSTEN (BBl G T® T B9 WTH GHILF G (AF (o FHeaT I,
@ STHIALH, 38, @I B 29fifH |

+ IPON @TOTMF o7 MdiRet: Qe[ w3 e apad 9= e fofars
TSIHE FION @69 (ofd FACS AAE |

» OISR AT AT AR AFlES @rorms MR e [Kearof
e 27, T SR [KesiemmitTa SRS Ja @ |

fox for wfewmst 9o

@ ST for for @irs o) TR & (@1 g o IR, I A7EIeE g

TSI IR o K@ (fizice Farrel 956 | [ifeq Biesifbe Siome wiomm
feesM FCHETE WIS AT G2 F1eP] FACS A |
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S, (i Biesfoe:

G2 A Bieelfoe s I3, o, Wi 89, free o9, [aifze 993 Toiv
fofere iroima =76 0o AR (T |

3. fersaifes Breffoe:

fSedifrs Breabema e aieife e aees, *=27 9 (a7 fofere QiveR f[Reelem
prEcs 2w | @t 9 e @ifiie T8I @ireme it [Esw oiiRiee &
IR

©, BT Bieefo:

FOIE0 GitelB2 AN ISItia Sl I IS I¢F T @36 WUe wiaz 3 =g
aifs a3 | SrzgeFws, I Wi FARced oo e FEw, 9@ @i THe
@RNWF T FACS 2NEF |

8. GICIfbe (Remarketing):

el TR AATH SRIANRE AT QIR I SR Sio IR FERCRA SIS
itz RGaiie AR o fbefe Ize Facs 2w | @fb @R 2[ar 75
A K@ @R 93 2afe |

Tt wfews itTea

G WIS @S0 T oA @906 ST FHEP3TE AE BIefBe 2
IR FACO ARG I | QAT WA Froitd ACES PASHCE 2T FA6E ©f
HALTFCH Ao T IRCZ |
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Y, G YIS GRS

SRS WA GRS JIRTFIRWE &) [10F @IS FPROIIRCETHT A2 AW
I | GRS A AT FOON ACEH CofF FACo 2AET, O (FATS AT G2
@ 5 (TS TN JACR ©F FALINL FACS A |

3. e Cofy <4

Q3 Qe e e o7 @ Aoy FRoT afes tofd Fare #iiEe |
TARFEFR, QAT AR 2T AL T F© @O o 6 G0 &9 (o
FACO AT |

©, FfEEEE GTANCo*:

SR Qbed, Wag Al CriaiieeEe fofers @ief @Gt tofd F9co 2Iitae |
4% T e K@ are JFfEeE e Iz (Tiets SERe!
AR |

A, T S Ao FNAZAE e FEFar g2 7S BieslBe F4ea

3. BN FGEH (ofF T Aw(®:

@9 TCH @ "AGEH" G 1 el e oo Tou @it (it (ot s 9
MNET | GF g Gt [fey ernaifre o e wiaes fefere @iretmg @1
TS AE |
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. Wbz Rerect g o

& SR A Il ETR TE e Bel F9 @32 (T2 S @ISt 2R
tofa T |

v SR @It GITs A9 T, Ace A (@ @reime FIg W=
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Grow your Google
business with
Google Ads
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Ad - wbmason.com

W.B. Mason - Office Supplies, Furniture,
Coffee, and more
Shop today for all your office supply, furniture,

and janitorial needs.

To help you get started with Google Ads, we'll give

you $500 in free ad credit when you spend $500.
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results
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(-
0

QAL ENews Slimages [[) Books [ Videos i More Toolks

About 7.180.000,000 results (0,68 seconds)

Ad + https./www mailchimp.com/

Social Media Marketing - Organic Social Posting
Easlly Create and Manage Professional Social Media Campaigns With Our intuitive
Imerface. Buld Youwr Following Gn Social Media And Reach The Right People 2

View Our Pricing Plans Free Email Templates

Find a Plan That's Right for You Send Better Emalls Instantly

Pick Your Perfect Package Today! Useo Our Pro-Built Termplates Today!
Ad - https.fwww zozimus.comy I (617) 259-1605

Dream Big. We'll Do the Rest. - Award Winning Social Media

Our Bespoke Social Media Strategies Are Tallored 10 Sult Your Neads. It's Just How We Are Dne
Size Does Not Fit AL It's Why We Customize Your Social Stratogy with You, for You

Paid Search - Best Ad Agency in Boston - Social Media - Brand Strategy - Digital Marketing

Ad - hitps:/www firebellymarketing.comy | (317) 557-4460
Firebelly - Social Media Marketing Experts

Ready 1o Take Your Social Medin 10 the Next Level? Let's Get Started! Providing Excellent

hétps:/www.wordstream. com » Learm

Social Media Marketing for Businesses - WordStream

Social meodia marketing = a form of digital marketing that leverages the power of popular socal
maedia networks 1o achieve your marketing and branding goals

Social Media Optimization - Poputiar Social Media Piatforms
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Gij:gle landscaping near me

Q Al Q@ Maps { Shopping &) Images B News : More Tools

About 2.410.000.000 resuits (0.61 seconds)

Ad - hitps://vawnw. theprosincorporated com/ : J(857)574-4380

Residential Landscaping Nearby - Schedule Your Home Visit...

Qur Licensed & Insured Experts Guide Your Project From Start To Finish. Get Started Now. Full-
Service Landscaping. Complete Yard Installation§ On Time for Appointments.

I B Get quote - 100% Free Cost Estimates I

Landscaping Services
Residential Landscaping Company Experienced Crew & Quality Material

Outdoor Lighting Designer
Outdoor Lighting Specialists Outdoor Lighting Installation
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Choose your objective

Select an objective to tailor your expetience to the goals and settings that will work best for your campaign

©

Sales

Drive sales onine, in app, by phane
or In store

o<
Brand awareness and reach

Reach a troad audence and builkd
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oy
=23

Leads

Get leads and other conversicns by

eNCOWaging cusiomers to take
acton

“
Website traffic

Get the right people to visit your
website

0]

App promotion

Get move installs, engagement and
pre-registration for your app

@

Local store visits and
promotions

Drive vt
restauranis and dealeeships

10 Jocal shops, including

+
Product and brand
consideration

Encourage people 10 explore your
products or services

S
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goal's guidance

Choose a campasgn type first
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on your objective
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BieelG <5CR, A1 ol W21 STAIPME A W2l AR FCACRA | 1 Srorely 291 I3
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AP 7T HAFHA Tl QIR SIRCP G, ARG =8 (el wrgejel
S Siiioe e |

), fToe feeig o 3 =:

e e @ i (FITe Y IS 0, T AN SHIANR0 [l St
Qe WFTa O AT I | O3 el fefers, see! W RewometT ¢3
THIWE @A W IS O QR [Fd 90 o G 929 I |

2. e e sy

» AR T MR TR SR ARG @R GTR, St IR I
¢oNTRIe |

» R0 910 I G LB @R 2197 I G AT AR (TR, ST &l
AR e feeivm @

+ SIS gideme!: AZFd Ao fraeaem fefers, Sitha & FoNREs
fJeelo tofF T4l

faesibe eioe

N Google Ads Help

Dynamic remarketing
simplification

o= - -
. : ==
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faeBe Eoe 11 «3f5 2w afl, v it FFTIE IR &) 67
PR ANCHA TP FACS = |

Y. B9 ICH BT A e e 796 F:

NI IR OF FACS, WATE AATT @91 TR I @as it
TP GF 0 GIFL (FIC (29 Bii7l) 399061 T4 (A, TS AHF SWIARGI
Wl AFFOT FIF 37 |

X, Fste b tefe vee:

Qiife (@ 40T WFma Bieelt Face viF ©f [6Re S @ 7TmieHe ot tofn
TACO R | O3 SIfeTF AT SIAR0 s T6ed qArT iema aeee w41
Y, S SIS & fear=ie e Ay

o, Rt tefd yxr el fawizbe Fiet 3o s :

@] SICCT YT Ao TC»iE oo+ T 7, @i fifen gqera S
a7 Cofd a0 2 W32 «3 ReeqetE @12 reba At FeIS FACo AT |

@9e Bt PSS!
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- & TagManager

€ Add aNew Account

Account Setup

My Websne

@9 B SPASI AFD HZS [ A AAICE STHIPNR0 IR (&I A Ol o
Y5 FACS HITS! A | AN (T @o/e Bl SPITSHIEF NN 3959 51
7@, A SERPNRE AT WFWAE Bt T AfGAE A8 72& G2 &© I
(oIt |

Y. BE Bitet TSI I OF FF:

@& BJiol ICASIE SHIBFICC T2 I (IR GH0 TG OIi7l (ofF TP | @I,
“@ole] SIE N0 Bfel” 1o 20 |

2. Ot ST T

oL Sieifs Fafeald e, @R AHATCE BIieod &) @o Heoame it
! (I (T EToe?l 0o 2A |
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o, oIS SERAREG S5 F:

BfI5l B0 FACO, WA @oE Biie IAed (A Biiolfs STIARD 2 Face
@ | GFAF 39959 TR (A, @S S Tt ebew IR e

R wfeEs @a wHEbGE

@9e SR T T3 she aftms toft Fa1 791, T SoMeE w@as e
THIWA TF FACS AR FAE |

>, @e IfECH SPFTST oS

LAY AAACE @S TG AFIOCD 937 FACO 2(J AL AT SIABH
SICAT (TB! HADFCIE T FAE G (o FHCS A |

2. fa=e wiews tof:

@& epIfeee e wielf fafen *te7 fefere [mitete wfew™ toft Face
AR, TN GFOI (7 88, oS, Gres*a Tonfv |

9, QNS TG ST IAT66 F;

e (ofid 27, WA 93 ATCEFNF 29 TH FNIZE INCAT FACO A
O3 [qeel?qetE el o FPoNRE F40o AKE |
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facetoe s toft

@I CEE M FAF0L TR ol a1 aais T2 af af @eme f[eeioe
BN S I FCS Y FC |

Y, B9 e [Awicoe s tofy e

@ T WIFICCD A G2 "G Witaend" o faw g Tga i
o0 tofq 5 |

3. 57 T W¥ [diaa Teee:

fqafbe B1es g 919 & weea [[ue *e qt e @ F90e 2|
TARFEFA, QA G JREFFIRNTE T FACS @ I Qo ARG [
(I =P (AT, I TG ARG 935 8 FRIFst 7o T |

o, 00 weme g T

93 *req fofere, RuTEHe et Mg Beslt wiema FAe I, 3 43 *Ie5a
G ABIREN Cofd T |

RiBe afewm @S
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Q Try "billing"

Reports Tools and Refresh Help Notifications

settings

=] Planning |E Shared Library I[® Bulk Actions 2 Measurement Setup B Billir
Performance Planner Audience manager All bulk actions Conversions Business data Summar
Keyword Planner Bid strategies Rules Google Analytics Policy manager Transact
Reach Planner Negative keyword lists Scripts Attribution Access and security Documel
Ad Preview and Diagnosis Shared budgets Uploads Linked accounts Promotic
App advertising hub Location groups Google tag Settings

Placement exclusion lists Preferences Advertist

Asset library Google Merchant Center

Content suitability "

B frbef ismes Svae wiema Crits [ow S S @3, At
il Sie FEENRET [Kee e Facs A | b e e [Keese
AR TR I FACS AR FCA |

>, GfCEE AT (e

G A SYN@ Al (ACHTR, TN STHINLE g @ A0, WL A A
e e AR |

X, ION @il toft Feee:

RSB I &y FPON [e@lolq tofq F<ed, qte @il afe @ifag ooy e
ST AV FACS AT |

oy famieToe sy
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ey fAmieEBe FHeI%d 21 s W6 FICoIBT T FIofeIe S35 I St
Qo WFTAcE @oe Oty @6STF [eeloie (it e fFg simce Sesifze
IFCA

y. Tote iR tofs vsew:

@9E IS I, @I T [GACe HITE (o T W2 TR oe oot
5 S |

2. [Reeo F965 Lot T

fTermelas i e THfefes F@ (ot T, TS o[ AGF WHiFma I
C"ﬁ@?ﬂ

R 7195 16 wes (RLSA)

@oe SerTd Ao 95 A6 SOies (RLSA) @9 I Sisifq @xe I_ZFIaImd
BIeefo Face A, T SFOTGR AN STIPTNRE AT FECR A AHATE @pest
e g faeetiel g SR @t 936 et @ e T Ao =i
TEWE T AFE FIEF A {2 2l FAc0 ATl I |

). fTafoe ford tofa v

Q9T TPTCH THFGCD T2 FCd, WA Feoe ord toff Fwa 3 wisma
@ART FE | 93 @A Ty o @A fSfere, @ g 1w fefere At
e (@I IR fofare wieme oifers toft a1 @T® i |
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3. foeBfe T IR T T :

fqaBe ford tofim #ita, @iy @I A6 =ie FTHIE J& F0e 2IF0EH | 92O,
A (T ©L3 [ @K I99 93 FIYTFIA WK @9 Ao Aoy
@ RS (@I g A% 9@ |

o, k& FrEoTRE™:

qiead fensaeer fofere wme amfrs e amffe 231 aft e fAeeeiee
FEIe! g Faa

oI fbe

oA ARt 20 b Tre Ao @e, 9 SR IRFFRTE &0
Rereid toff fAeetsm avq <a, T ol @ fesanee fofers 2@ @ft
QI fRGeI et tofd T A AR AeF I CTR M 26w, P a1 Ko
A I |

). TREIRNSE TwitEne o Fiw F@:

TRENE B IRTFRNT Ao Traeae 9 sEIRG @A fofars [Reerem

AN | SHIRATTR, I GG IR GF0 AN HR, ©E O AT
A (T2 AR [« (qATS & |
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2. TR b e tofs:

Gfs FACS A, FHNIE FHTF eTF I G (O] [FT AAET FACo J @9
T | I @9 FRLETOIE (12 2 I @1 TS [qesion oy $4e 1

. SRS fAieibe e

@96 SPee A TS B FeeRe oSl T @32 2t 9 ¢RI
(TO! fFT T T | OF 219, B AGINBHIET (12 (Th! IR2T I f[qeato
(ST T 932 TR Bieslo mema @ |

faicBe TR Feerei “Afavier

bR FIC=IET Tl HAfber Fa% Gy 53 e (@i w<erme S Sve |
Qe fog T e e S T 2@, T AATR FAER AT
I FACS AR FA |

Y. TN Re@o FH06D (o FF:

o RNt 0 e NFEAN 2, TS ARFTE Ao fEmsaesa
fofere FroNzTe [eaoe tofd T 1 it AeFma T =TT G=T I 246y
TS wag A2 T

3. O% TitHw wfe Bivsfe w:

I Be B0 (@I (12 THFmd T80 8, T FANF SRERARDG A 7N
T FCACR L OIAF IR (AT 310J6F ALFS (I, 2 (AU 2 & A A2
Qi) CATICRA |

100



o. Rfen G tofe Fee:

s fifen fite oe FEq g3z o oy for fof o S5 tofd
FFA | SUIRFTHEA, T T I, ST &) fCHFIST Qi owq FAco AT,
I A @ FARA SIS &l g #elid [eaioie meits A |

8. Tfeoq farsad T :

e [TEEHe FeeiRee Fsite e [Rumd FEq @3 FaeEr 8oF
fof6 I FHE SAfdaes FF 1| (W [[Kee#M @ FF I FST (conversion) (oK
AR O (A T ©I2 (13 A A IR GBI FABT AT A |

TR weAfbTiRS

Overview a Ad groups Last Tdays Augi3-19,2000 ~ ¢ 3

. Wour columng
Modify columns for ad groups Q R
ALz i
Campaigns =] Adgrou
Attributes ~ & frosm
I Ad groups 5
_ [@ campaign
Ads Compatitive memcs .
[‘l Status
* Keywords [_] Searchtop 1S l_] Search abs, top IS ': Search las 15 {rank)
& Defaull max. CRC
* Settings [[] Search lest top 15 (rank) [ Searchkost abs, topls [ Search exactmatch IS [ Display impr, share
[rank)
B Macce
= L [[] Cisplay lost 1S (rank) [ Click shace [ Relative CTR
Charge histary & Max. CPM
Call details o
Panneds peogram L Target CPA
Message details -
-~
El Save your columa sl Show necommended columns in your tables .

m i

AT BN SPTH Feeize TS F419 4w Weife @7 IS qeics
AN G2 [qeRIeE Oae @ APt @ eFa Fhce A& |
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S, AT (FIF I FF;

RN T AADIRICEHT (FF AN AF (6 (I T AATNF A AT
TN T A SIEE I Bl AMEFs (16T Tvw | @t evs werm awifte
Afzreqefy fefere Frr2al Sge Faig T Mivre W 6@

2. Ffern fawefe I9xq S

@ofe SIGET FRAG 2T GTo™ T3 TS FCAR TR A9 S A5,
e a1 weEs EbeT sifaaes s T

o, 3T fFeae N4iva =

AR TR & AoF [ FeAE 1o T4 oo wargsje | semifere
fFeTCatE v e ¥32 TH TeTe f[FeTeetE FEva T T Ao Giefc
QMG T A A |

QT SO AR T (FiF

@96 T FADTRCEHT (FIF 2 @F0 (IEF T oA I ANLF
AR @2 AN TN Fo! TS 20O A ©f AR F0d |

>. weAfbRTEH & o

GAGIBE (FIAE doo 2@ AR T @2/e] e AT 67 B[ WiF,
TN PO AT FNCPIRET BT A A0 AfFe a1 A1 977 o af
A S AT FICFR A€ AP FACS A |
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3. (FIES TAMI:

F[ARIEE IR, [Feioima S, feareiq Qg Tonfv 1 @il afslt o=
G TS HATRIS S, (FE I A

©, @sie] SHEET A 8 T

@9[e ST A (S RIS G FCE AT AR ARS8 TFeId
ARG T | Q@] T FICFRER e R AFTFIVER 897 ofe FE
THTS e Al T AT |

BT QT HBITOC F&

=] PLANNING |[E8 SHARED LIBRARY @ BULK ACTIONS I MEASUREMENT
Performance Planner Audience manager All bulk actions Conversions
Keyword Planner Bid strategies Rules Google Analytics
Reach Planner Negative keyword lists Scripts Attribution

Ad Preview and Diagnosis Shared budgets Uploads

Location groups

Placement exclusion lists

@9 e FRLET TT (Automated Rules) 2 G35 *fe1@ foia 1 SeeicE
TR AN T TRt tofd 90 (i, Tee WA e [serse siew
T fTge Face 2@ | @b Sioece fQeete ffees, Jiess, [t aae
A8 WS PR FALGFASI e S 19 (M, A N I AT A6 |
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), TSR R Feig e I

FRfEn T ¢ S99 4 Sl @o@ g WME =€ I 5HeE ¢ F90e
AIEH, @NF- I (@I [ewr=e [iwe @ A Aces AN T A, O o

TRl eI ATt 2@ 1 @RITS, WA [eere aFETHE, FeuT, @At FeeiE
VLA AKS ACF (A AGTeq I &ef WA Lol FACO ACE |

R, Fafery faaw tofqg Twigae:

» MCECET AN o T AT SR AW O =R, O G
@16 33, b w7 st FAf@Ted qifew mE |

» T3 Fet Qo @vife @ fTaw (ot Face it qice Feeza’
FfEeE agq [P A1 fAeeieF [qr e wF 361, 739 At «aft [JWms
5 e oot

o, Fadfern fraorm A

» ST B QIR AT SBIRCGTH FI |

+ TqGeI I 72S T COIE |

& FCFET TS FACS T© @ [0e JRW I |
+ A0 IR e @ o aasfs sRiea 2fems |

}NF SPeEd @RIfED &R

@9e e (@RI PR 29 a3t @G T W [Keeeits wdee T e

S A Tog fofs w5t @fbe ewie <561 «ft oM eeto w2 feetes
TS sfame Tare AW F@ G2 @A @A @ [S@oqt oo THe 0o

AT |
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Camp: Group Advertisements Keywords A Recomm A oA d
Search Campaigns v s Group - Quality score B wnow2d-wis0e | C| W
Kipword Campaign Ads Greup Quality seare. Sent Impreisiend 4 Search scars Clicks CTR Craativity seare Convirimans Corwirsan rate Landing scam cPC oPM Canvarsion vakut
m.u.l.ml NDC | 1. ENG | Branding | US Bad Spelling 8 75136 1065k 63k 5836 Q 408.29 646 012 7055 40829 %
free social media Schaduber &
scheduling NDC| 2 US| Free | PR - M“;’g 8 116647 666k O 64 546 40 10.99 32 17507 40.00%
frew social media analytics. Sebmchuler &
PHRA NDC | 2.US| Free | PR Manager 10 171879 662k 7 111e 4 65 233 2886 4B00%
social media teal NOC | 2. US | Management Toal |

JRA errl|’:ﬂ Tt L 97623 513k O ;|2 745 1033 27 256 19034 1033%

ial madia teal NOC | 2 US| M: it Tool
e 12151 Managoment Tool | Taol 7 16168 S0k (o) EEUR Y 4633 1204 324 2814 463w
BHA Tier 2 & 3| PR
platform for sacial media

MNOC | 2. US | Secial Media | PR Rapart s 55872 163k (9] 181 527 14 733 (o] 233 154,04 1400 %

o ial dia tool Free Social Mexi ~
o e meda s NDC| 2. US| Free 21PR e 1 173009 11k o W 1256 &8 1.3 443 SESET  GEO0%
elia and analytics
v NBC | 2 US| Social Medi | BR Analytcs @ 47880 286k o 186 664 L1} 281 [s] 244 16228 SG0%

social media post
schaduler MNDC | 2. US| Social Media | PR Flanner 7 29774 237k O 142 5.99 15 1056 21 12582 1500 %

socisl medis ma t
o AT NOC | 2. US | Maragement Tool |

. Tox 6 sass 219k v 83 5 e 332 7m s00%
Tier 1 | PR . C ! O "
sucial media maragement
L 15 | M nt. T
tools . ‘:.e:z:;ﬁ:c oot Tool 6 L0 17K 0 02 569 O 18 1755 164 20704 1B00%

). RS cFw F?

@9 ST (FIFAG (FF MRS > (AF do «F Wy [difae =0, @A do e
A @3 S W Prow | «@ft Reefbe fFs-2 @6 (CTR), e ¢oltes wifeeee,
W3 fqeeloitTa amfreel 3enn Tog fTeq o |

. FRIED FEa Toimie:

+ G fAreren: [eeve e f[FeATea T T |
. ISR CoITEY AfSwel; SIMIEGT BITS M U2 JIIF T WSS |
. f#%-8 @0 (CTR): fRee7fb Tod7 e 2R ©f drMfFee A T |

o, (FIRIFD FF I T FATRE=:

+ foenTes difee TRe Fwa: @9d FeTe FeTT w2 [eaee <o
Ao We 26, Ot S @G Fe et AW 9 |

D3
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» R (T BF® FE: WIS (TR Gfoeee e w6 WA @t e
ATITS AT | (AT T© (T 26T, (WHI3H FOE 92 JIAE NS 20O
A

» CTR Y& 5. RemelR 3 axTern tofi T are wiea wiag &=
32 feeioMiG 35 e |

FHCARS oL

@9 T FICAE AFTOR &) GBI A6 FAFANET TS e7mga)ef |
AR FfbeR oo Fdiaa T, Weifq wome [Rearmefaa o Fwa
OICE TEPe] (TS AT |

S, TR BT 4F:

& (NN G2 O AEE Re@70 (@ Q6 G2 SRR ami*e 20d ©f
fSdae %1

+ et e [ v FieiREe wiEe et «3e [ Gisfe 16
S | b @9t qe M @ Do fqeaieie o533 @t 2 |

» ooz EAfbeT: el 53 IIge, (©%6 A1 BIRCEeR &= STl Sl
PGS FACO AN |

2. e e

fqeereit F@ @32 U amie 21, G R T4 | @i Weaa <o s
A e e Reel=@h et «AieEe |
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O, TR (e Fifee;

iR FCEAG @ W Trwely s a0z, @NF- [ 1 fore tofd, ¢F ot
Fepi G G5 200 | @ SR TR TFerel 2ifqwliol 0o AL
R IGH

FNCHRA GIFOA 932 GHCARCTHH

’ OV Experiment status: Active Type: Search Budget: $10.00/day O] More details v
Recommendations Performance comparnson: Aug 28 - Sep 30,2018 O split: 50% @
( Split option. Cookie-based O]

Clicks ~ Conversions Cost Cost / conv. « Impr.
Dates: Aug 28 - Dec 11,2018

11.5K 3.48K $31.1k $9.53 311K L o

s & extanalons A0% [12%,-19%] % | +10% [+6%, +15%] 1% [14%,-7%] @ A5% [-15%, -15%] % APPLY  END NOW

Ad groups

X

Landing pages . )
Overview Custom Aug21-Sep30,2018 ~ < >

Keywords
Cost

$2.20 $33.1K

’ Audiences

Demographics

Settings
Locations
Ad schedule
Devices

Advanced bid adj

@ AT PR GIFoH G2 GFCARTTA 21 @F0 P61 I WoAE o
TG 7S 2 T (ofd FACS (A, TMTS AT S [ 8AT AR
A9 I FFCE |

>, T GIFd Cofd T

GF0 GIFs o I Al Tga GIoe, fFeAe Jf Ao 29 F4ce AET |
I A G 4TS FHCI, O (o AR o FICPIZ (AF ATl AP |
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. GRS AfaoEe:

GFARGIS ¥ FA9 T, Aol gfo (I scelfas) FneeiRee for fog wewad
I 21 T4 2AE | GTe A (FATS ARE (@I 2Afae 9 Foes
AICHCT S AT FACE |

O, TG [EEFT F4:

GQICATICOF (T, A Feree [EEEe FA0o 2FET @32 AT AFE (&
@ 1 A @ FREF e 1 @797 FeAf @12 Telee I8 IR A
IS A |

QNS PO [T AT

@ TS TS (SR 25 @6 GABIIET FoT T Ao F a3
v qta @Iifes Aewad tofd Face @1 @t [RSeom GFoe ¥3e ATFaU™
(GEF TG AT FCACTT FFICO! TS FACS AR F(H |

Y. TG AT F?

W (SR 2@ 9FH [T @ Ffgs JAegad T e Tome @we- [eereieg
g, 36T A @GR forer ate a1 [fen csfawmie toft wea @wieif
MATS @A (& e’ @ Frieal

3. (6f%e e

o+ fifen @fas e s ffer e sewad [ Face A | are
il GIACe ARRE, (@ [T @F S ol AES $H02 |
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O, T [ © woAfbNRre™:

GRBLRF #Ita W Teree REsEe 0o ARET @32 WG FAAGE IR
featof 1eFelB bl ACS SR, A @ ROI (RO o1 3res6e5) i
EGIGH

Conversions

3,353 $192.00 975 14.37% 1678

Impressions Bounce Rate Average Session Duration

$6,435.00 ‘ $205.48 | 160 19.69% 00:01:10

@7 ST AHFE FICPIBER AFTEI0 (SFTs Tors edrgs)d, TR «afb
IS JATO HRRG A @ W [qearsimefe et e

S, AT @G

i+ fifen G IR FE@ QAR IR ISl 2ot FICS A,
Q- f35-2F @6 (CTR), ¥R &0, fReatoq 475 (CPC) «ar B & ECSHCTb
(ROI) |

2. W 9T F:

@9 AIEGHET AR WA AT SEIARGT JIEE A2 FAO FIF FACO
AT G2 el W [esomefs Fiea 20k ©f [ReEa Fare it |
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o, FHABIIRTEH ¢ “Afgeq:

ATFINH 2ETR 21t QA WA Feizaef aee T F40e A0 20
AT | 757 wgeiel (BT (I, Wil Frare e A (@1 (@I e S
[ (MY |

QAT SPCHAT FNCART A0 Afaat

@9 SHCET FICRT ATHINH N ooy [feoq @iy 7z =7, T Ao
QR ReeeelEm IR 26 32 Sxe F60e AR I | A G
oA @iee [fon W 7=F wwgsd o amie FcF, @ 6 I, 08,
@W,WTTWWWCW

). fF59-& @B (CTR):

CTR & @15 3@ (G T MR Ao e Foa 5 @R O G
T AV TECR | TH CTR WG W [qeaioe wiema St afbe «3e
AT |

3. % K = (CPC):

CPC (IGF @ 2fs fFFa & =9 F© B <76 902 | FI CPC W wioife
S (A @M T A= N 490 |

. FASAT (F5:

«ft AT o Teion e Fai9 o Foad IRTFIE! Ao FifeFe e
(@ 79, @aEE=, TISEIT Tojit) oo/ SR | Th e« (56 WA
Qe [R@iee @32 TS (orw FIdFa |
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8. TABN &« 2FCS B (ROI):

ROI Z& 219 fqeeioe 26T are «3e Ffex o9, @t ¢ 7 51 aieifq
A5 FCI F© TG FCACRA | OB ROI WG ©le Sl |

€. F95 AT FAS (CPA):

CPA (IBF MR, &fs T ST T AT F© UF6 IR | FN CPA WA
A N L0 @ TS AR |

b, TG YA CIIR:

93 (IfFF @A @ AR ReEmeeE cRifEan Fops oofFe oo, A afsmfime
fRes17ita [eidice Sieme [KeeiotTa peisTorE gre (s |

QN e Reest FHwTe! TEs

-~

Google Ads Preview ads [ » ] M 'C] (=1 *‘

Assets Audience signal

11 images, 2 logos, 3 videos, 5 headlines, 3 long headlines, and 3 descriptions added to this asset group

66% More Google C... Premier Google Part... Free Google Consult... Google Ads From $3.. | +7

In-Market Group
Top 10% + 2 more

All Converters, Smart List - 540 Days

AdWords users with agencies, AdWords us..

SEQ & SEM Services, Advertising & Marketi..

Elinihl {2 hest practices
| Google Performance Max Campaigns How To 2 |77

@ Enabled Ad strength: Pending Status: Pending EDIT ASSETS  VIEW DETAILS

@ofe SCE [Sioe FFTe! R S [Keaiom wAfbee it ewgsd |
GILF ATFITH (WGH IS 2, WA e el Srew s 2=
O TCS AAE @32 Preid Ot e S Fare 31 ©f e fF10s AkEe |
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>. ATF0E FHTARD:

FACS AN (N A<, Az, W) | g, f[Jfes sieeiza @t [eerse g
AFEIOPNE TE FACO AT |

3. GABIRET TS

@oe e G0 ABAREHT (FIF &V F@ A @R WA FICABCE QI
@ 1 A5 T AR FHE @ AAE FCZACE A8 FRFE IR G
& & sfqaed e 2@

o, TGETees e

qieife T2 oSIca foca ferereq [Resad F@w, o3« el MAre A& &
feerre, [Reeiw, fToiEsT a1 @M= @t o @ T 1 aff wisiee
TP S THOGT FACO AR FA |

8. @/} GFoe

« /7 (BFTe I @il »ft for Reeivm Q@I BEITS 2IE @32 ARFIHIER
ANLF 2T FACS 2T 1| @7 e WA [Ffaet Fa08 2i@ @i fqearo=h
IF T @A B0z @ SFEA |

¢. Y G

wieife T SRRATBE TTEIER FRGE FiF FACS bIF, OIRCE A PIenaomT
FACS AT | OF NG WA T 38T [T SEIABHG AT FAC2 G2
IreIE T3 foen M @feat a0z |
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QN ST [T A Cof

.\ Google A.ds Campaigns Ad Groups Keywards Shopping

View-Thraugh Gon. T2 1%

View-Through Conw. 1% Avg CPC - 6%

752 $194.86

Conversions = 206% Cost i

262 $1,341.00

Showing 4 of 4 Rows

CAMPAIGN - VIEW-THRO... AVG CPC CLICKS

Ads Mare = B Last7 Days = <
View-Through Conv. 428 0%
Clicks - T0% Conversion Rate - 435% e

194 19.02%

Cost / Conversion % Impressions = 128%

$214.14 128

CONVERSIO... CONVERSIO... COST COST/ CON.., IMPRESSIONS

@9 T AT FeeiRaelay FFire [eme e [t o 39 Toe
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R, BICEE fRTaii:
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ANET |

8. (BN’ IIXT:

@ofe See 6y -0 feas Gaeabe IR [ AR I WA TS A
O (IF FACS A |

BT MU [k QeFe g2 I
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3. e f4fee:
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PR Afae)el SIS sRitenv e Tl I |

). @oie SifEBrEER A Sf6ra:
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FTERA POl SEIABBT H(F IVANIE FAE |

3, IO Fifde:

QB T Aol Faera FiIF FA0e AE, T @A Qo [Kqear Foo!
FIEFT 0B | @F Y e afs e Frae [ ee sikEe
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o, fReaifoe @32 f[Rose:

WG AR @ [@ifde [eelt (ot Face AR, I Qe @Al
& e, fAeeom @32 Mifse (et @ FEFa

QAT PG IO Fifee

Conversion Tracking (FTe{q Fifhe) woel eierE qaft wwgsd e
IAICE T FACS AW FE, AFF [@melE@ g sood I/aaa=l
A FIEF© ST o5 FRACR, FANA—AG @, T 5 Fa1 91 FCerceiora
AEIRS 1 |

>, IO Giifee Fi?

FASNT FIfFL @& TCE WATCE WA FCRTeled FREIRTS! Noce Ao
3@ 1 @fb e SfCRETE @ PR 36, @@ o[l [ @ s @pfoe (e
foIICR, AIZF-S% FCACR, AU T FCAR A O (IS JIARE 75 2 FRAC2 |

3. IO FifFe GIowte T4

FeR T GfFe GO FACS, AATNE AACT @9 WO GF 0 FAOH TF*
(o A0 2 | OFE, @ WeH G Fiee P (Fre) awe F4GF, [
AT AR SRPNLBA IO PR @7 FHC0 T(J |

IToAT i GIEATHT Gt

> @oTE SIGET 315 B eee |
> Tools & Settings (NJC® f9IGx "Measurement" @15 (ACF "Conversions"
T <peeet
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> "Add new conversion action" fF® % |

> Do ISRl B b I, (@NT— SRRPNZE ISR Al (i e
FAO |

> Gifse (1T e S G2 ST SR Z0%1 e |

> ffve T @ Faer(d FAfdFed i 2R |

9, TS BiR9;

< STAIAIRD FAOPI: AIAE SR S fFaFenst @@= ey &,
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8. ISR @6 32 R

wioffe TSR Fiifee Ble] SR AF @96 T AT FAS (F6 WS AR,
Tl AHFICE TR F© FF (AF FOG JIYII AT FIoFS FRAGN 7=7/g
FCACE | OTS AR FCE, FANE FCRT Q8 Biesltoe ¢ FEFal F409 |

@9 See eaifbe

@oe Sprec [eaiifbe T4 To/8 wwmgeld, S F4a8 FUae g Ay feante
T @Al (AR A SAAAE NIFOIE AR et FACe A4 FACS A |
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S, (Tt ferate J5em:

@& SIS oG (Th! A fAee BIZ S#Tes = o1 1 WA TR (Th! qATes
20e g T AT 21Td | AW A KoAE Soifge @61 A1 @ (©b1 (e,
@ Ofb AITS @9e A O AT DI l (FIFS T Z0o AT |

3. o (wor e

FeA Gifse AT G5 Q9 1 20T A (IS AGFOIT 36e 1l 26, Wi
FASAT (B! (FATS 2IE 711 @fb NLFIS T (FIC ZPoed A e FEa i
G (AT B | (AP T @ (T AT 379061 T4l BCACR 92 SFINBH
arRocy

o, SEAEEA A e

@9F T AT OF2 AR T4 FEF0 I3 Al [Kearo apeaid [eas asfae
T, O WA WA [CACER Fotrzeet woqsesno)ef 20 =it 1 G MYFIe gF2 e
GIf4F NGFETF Fe 906, ©i2 [T tofd T FANY ATTAN 8 FHCZT
AoFed s Tt 2we |

8. TIPS SOIC I FASNH GHBT:

g MR SHC A1 ISP QHEGTAT 7 AR T 200 21T | TS, S
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¢. THINGF ARIST AT

g e A1 G wole wpres =l FfareiE “fafes 27 (e s
A AIZE) | GF B IS PN FIACP @&t [eoNGa rdl s #Aiea 1 @3
ooy, Sielfe TG TNy ©ifad @32 Sy EIfbe AT GF FACS AR |

v, fA0as e Foifae st

@oe See fRTAs et [Rfen Fo 927 41 TR, ©@ FU7S FUAE GOl
i @3 TR 5y ewged O AW ATcs #Itd | S [t AfTeE
@E T, o et Beee s s Svw

A Yooo fO8 T & Google AdSense F© GBI (MF?
oS $0.2 - $2.5 @fs 1,000 &8 |

Country CTR CPC (USD)
Luxembourg 0.55% 0.65
United States 0.75% 0.61
Australia 0.72% 0.57
United Kingdom 1.06% 0.48
Finland 0.54% 0.45
Canada 0.79% 0.45
Austria 0.69% 0.45
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Country
New Zealand
Sweden
Ireland
Denmark
Singapore
South Africa
Norway
Unknown Region
Bahamas
Germany
Switzerland
Belgium
Spain
Djibouti
Thailand

France

120

CTR

1.21%

0.70%

0.73%

0.70%

0.96%

1.13%

0.63%

0.63%

1.71%

0.52%

0.59%

0.53%

0.67%

3.06%

0.80%

0.76%

CPC (USD)
0.33
0.31
0.31
0.28
0.27
0.26
0.26
0.25
0.24
0.22
0.21
0.21
0.19
0.19
0.17

0.17




Country
Colombia

Puerto Rico
Guatemala

Greece

United Arab Emirates
Russia

Malta

U.S. Virgin Islands
Mexico

Japan

Italy

Hungary

Hong Kong

Cote d’Ivoire
Somalia

Dominica

121

CTR

0.29%

1.40%

0.74%

0.64%

1.37%

0.39%

1.34%

3.85%

0.39%

1.14%

1.35%

0.76%

0.94%

0.69%

0.94%

2.33%

CPC (USD)
0.17
0.16
0.16
0.16
0.15
0.15
0.15
0.14
0.14
0.14
0.13
0.13
0.13
0.13
0.12

0.12




Country

Costa Rica
Brazil

Yemen

Uganda
Panama

Oman

Nigeria
Malaysia
Kuwait

Israel
Dominican Republic
China

Cayman Islands
Botswana
South Korea

Qatar

122

CTR

0.45%

0.79%

0.33%

0.80%

1.68%

1.43%

0.76%

0.94%

1.56%

1.21%

1.12%

0.66%

0.68%

1.38%

0.82%

1.22%

CPC (USD)
0.12
0.12
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.11
0.1

0.1




Country
Argentina
Saudi Arabia
Czechia
Jamaica
Cameroon
Bahrain
Afghanistan
Zambia
Trinidad & Tobago
Portugal
Poland
Mongolia
Kenya

India

Brunei

Zimbabwe

123

CTR

1.09%

1.64%

0.96%

0.42%

0.71%

1.24%

1.35%

0.52%

1.41%

0.74%

0.40%

1.57%

0.76%

1.64%

1.01%

0.47%

CPC (USD)
0.1
0.09
0.09
0.08
0.08
0.08
0.08
0.07
0.07
0.07
0.07
0.07
0.07
0.07
0.07

0.06




Country
Turkey
Suriname
Sierra Leone
Romania
Kazakhstan
Indonesia
Honduras
Estonia
Egypt
Cyprus
Algeria

Tanzania

Myanmar (Burma)

Moldova

Haiti

Ghana

CTR

0.93%

1.04%

1.29%

0.71%

1.16%

0.73%

0.81%

1.53%

1.20%

1.26%

1.30%

0.85%

1.18%

1.27%

1.41%

0.51%

CPC (USD)
0.06
0.06
0.06
0.06
0.06
0.06
0.06
0.06
0.06
0.06
0.06
0.05
0.05
0.05
0.05

0.05




Country

Fiji

Congo — Kinshasa
Bulgaria
Solomon Islands
Serbia
Philippines

Peru

Pakistan
Namibia
Mozambique

Maldives

Macedonia (FYROM)

Iraq
Guyana
Cape Verde

Bhutan

CTR

1.15%

0.94%

0.48%

4.35%

0.36%

2.66%

0.37%

0.70%

0.92%

0.96%

0.82%

0.54%

1.58%

0.65%

2.38%

1.08%

CPC (USD)
0.05
0.05
0.05
0.04
0.04
0.04
0.04
0.04
0.04
0.04
0.04
0.04
0.04
0.04
0.04

0.04




Country
Barbados
American Samoa
Vietnam

Ukraine

Taiwan
Swaziland

Sri Lanka
Rwanda
Paraguay

Papua New Guinea
Nepal

Mauritius

Macau

Lebanon

Latvia

Jordan
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CTR

1.76%

21.43%

0.90%

0.32%

1.54%

0.67%

0.66%

1.19%

4.82%

0.61%

0.88%

0.44%

1.59%

1.62%

0.64%

2.10%

CPC (USD)
0.04
0.04
0.03
0.03
0.03
0.03
0.03
0.03
0.03
0.03
0.03
0.03
0.03
0.03
0.03

0.03




Country
Iran

Guam
Ethiopia
Congo — Brazzaville
Bolivia
Belarus
Bangladesh
St. Lucia
Seychelles
Morocco
Mali
Malawi
Lithuania
Libya
Liberia

Chile
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CTR

0.25%

1.22%

0.70%

1.91%

3.25%

1.00%

0.92%

0.70%

1.32%

0.35%

0.84%

0.25%

0.71%

1.28%

2.47%

0.49%

CPC (USD)
0.03
0.03
0.03
0.03
0.03
0.03
0.03
0.02
0.02
0.02
0.02
0.02
0.02
0.02
0.02

0.02




Country
Caribbean Netherlands
Cambodia
Burundi

Benin

Angola
Timor-Leste
Syria

Sudan

Senegal
Madagascar
Georgia

French Polynesia

Burkina Faso

128

CTR

1.83%

0.54%

1.65%

1.09%

1.02%

1.23%

1.34%

1.17%

0.36%

1.38%

0.71%

8.33%

3.33%

CPC (USD)
0.02
0.02
0.02
0.02
0.02
0.01
0.01
0.01
0.01
0.01
0.01
0.01

0.01
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